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Jeff Boutelle is Head of Healthcare Strategy with UCB’s Neurology patient value business unit. 
As one of the leaders of UCB’s Neurology franchise, Jeff is committed to delivering maximum 
value to patients living with epilepsy.  Over the last two years, Jeff has been one of the driving 
forces behind UCBs’ business model transformation in the U.S. market 
 
Before assuming his current role at UCB, Jeff served as the Head of Eco-systems and Access, 
focused on the development and implementation of geo-specific strategies to accomplish brand 
and customer objectives.  
 
Jeff has also served as the National Sales Director, Neurology, leading the US Neurology 
commercial sales team with the launch of NEUPRO® in 2012, VIMPAT® monotherapy indication 
in 2014, and BRIVIACT® product launch in 2016.    
 
Prior to joining UCB, Jeff spent a decade at Pfizer where he was directly involved in several 
launches and three of the company’s most successful products;  Celebrex® (celecoxib) and 
Bextra® (valdecoxib) for osteoarthritis, and Sutent® (sunitinib malate) for renal cell carcinoma.  
 
In his early career, Jeff held a series of sales and marketing roles with Abbott Laboratories. He 
has a Bachelor of Business degree from Texas Christian University and an MBA from DePaul 
University. He lives outside Atlanta, Georgia, with his wife, Andrea, and two children, Hailey and 
Bryce. 
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